












INTERNATIONAL VISION EXPOS CONTINUE TO SEE GROWTH

International attendance increased at the Vision Expo events by 4% in 2013, 
accounting for over 16% of the total attendance at each event and attracting 
eyecare professionals from over 90 countries.  

The Vision Council’s Optimum program – designed to deliver key decision-makers/

buyers, ophthalmic professionals, lab owners/directors and top level management from 

$1M OD Practices, Canada Top 20 Retailers, VisionMonday’s Top 50 retailers, and more 

– grew by 20% this past year.

• Vision Expo East’s Optimum program delivered 981 attendees, and increase 

from 821 last year, and the program at Vision Expo West attracted 713 

attendees, up from 649 last year.  

Nearly 450 companies participated in the Customer Invitation program, designed to promote their 

booth and provide customers and prospects with complimentary exhibit hall passes.  The program 

continues to deliver successful results with 8,500 verifi ed attendees in 2013, a 67% increase over 

2012, proving that eyecare professionals recognize and trust vendors to provide special benefi ts.

N E W  Y O R K

}
25th Anniversary:

Vision Expo West celebrated 

25 years by recognizing our 

founding exhibitors, hosting an 

anniversary toast, an opening 

night kick-off party and free food 

on the exhibit hall fl oor each day.

2013: 4,902
East: 2,912

2012: 4,692
East: 3,019

West: 1,990 West: 1,673+4%

The fi rst Vision Expo West 

in 1988 had 68,800 sq. ft., 
281 exhibitors and 4,786 
attendees. It has grown to 

184,200 sq. ft., 443 exhibitors, 

and 13,019 attendees.
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DOMESTIC AND INTERNATIONAL PARTNERSHIPS

• January 2013 -The California Optical Laboratories Association (COLA) joined 

The Vision Council as the California Lab Committee within the Optical Lab 

Division. COLA was an organization of full-service optical labs from California 

and Western States. 

• May 2013, Portugal - The Vision Council and the European Sunglass Association 

held a Spring conference that featured sessions designed to help Executives 

expand their businesses in a global marketplace. There were nearly 60 attendees 

from the vision industry. 

• July 2013 - The Vision Council continued to take our messages abroad, as 

we partnered with the Wenzhou Spectacles Association, Taiwan Spectacles 

Association and the Hong Kong Optical Manufacturers Association to conduct 

a series of seminars on U.S. Standards and Compliance issues with hundreds of 

our members’ partner manufacturers overseas. 

• Through a Affi liate Partner Programs, Vision Expo continues to grow and 

strengthen relationships with a diverse network of optometric associations, 

professional organizations, alliances and buying groups. Incentives are 

customized to each group to encourage organizations to come together with 

their members and prospects to network, hold meetings, share ideas and deliver 

education to better the ophthalmic industry as a whole. 

• In 2013, the program grew to include 97 groups, up from 69 in 2012.  Their 

members accounted for a combined total of just under 10,000 attendees at 

the Vision Expo Events.

FINANCIALS
Financial information shown below represents The Vision Council’s fi nancial status as 
of Feb. 28, 2014. As such, it is preliminary and unaudited. The net loss was due to The 
Vision Council’s commitment to the Think About Your Eyes campaign.

Projected 2013 Income Statement
Revenues

   Shows $8,757,050

   Dues 1,408,596

   All Other Income 991,904

Total Revenue 11,157,550

Expenses

   Personnel  3,933,122 

   General & Administration  1,333,740 

   Program

      Marketing & Communications  1,988,123 

      Shows & Meetings  1,578,389 

      Member Services/Public Affairs  2,285,563 

      Executive Initiatives 436,883 

      Think About Your Eyes 2,000,000

      Optical Lab Division Programs 437,161

Total Expenses  13,992,981 

Net Income from Operations (2,835,431)

Investment Income 571,261

Total Net Loss ($2,264,170)

Projected 2013 Balance Sheet
Assets

   Current Assets $4,667,550

   Long Term Assets

      Net Fixed Assets 989,456

      Investments 8,952,215

Total Assets 14,609,221

Liabilities

   Short Term 901,691

   Long Term 706,157

Net Assets

   Beginning Net Assets 15,265,543

   Year-to-Date Net Income (2,264,170)

   Less Designated Net Assets (460,102)

Total Undesignated Net Assets 12,541,271

   Designated Net Assets 460,102

Total Liabilities and Net Assets $14,609,221
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